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T 2005 | 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 1(3;(}1;
Sk 6,938 6,037 4,957\ 3,476 2,854 2,375/ 1,984 1,666/ 1412 1,205 962| —16.5%
A 12 32 42 74 89 114 139 167 195 226 258  17.7%
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T | 2005 | 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 1C()[;(}1§
ol 6,376| 5542 4,559| 3,139 2,557| 2,103 1,746| 1,455 1,222| 1,035 816 —17.2%
a4 7 15 24 55 70| 102| 137| 177| 222| 273|328 26.3%
=R 636| 1,094 1,530| 1,991| 2,005 2298) 2459 2,584 2,674 2,732 2757  3.7%
Qe 444 717|  952| 1,150| 1,106 1,252 1,322| 1,383 1,436 1484 1527  4.1%
wupd 192 377|578/ 841  899) 1,045 1,137| 1,201 1238| 1,247| 1,229  3.3%
3HA) 7,019| 6,652 6,113| 5185 4,633| 4,503 4,342| 4,216/ 4,119 4,039 3901 —2.8%
Zdn)

5 —5.2%| —8.1%|~15.2%|—10.7%| —2.8%| —3.6%| —2.9%| —2.3%| —2.0%| —3.4%
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, Full-length CD+
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A 1999 | 2000 | 2001 | 2002 | 2003 | 2004 | 2005 | 2006 | 2007 | 2008
Full-length CDs 83.2 ] 893 | 89.2 | 90.5| 87.8 | 90.3 | 87.0 | 8.6 | 82.6 | 77.8
Full-length cassettes 8.0 4.9 3.4 2.4 2.2 1.7 1.1 0.8 0.3 0.4
Singles(all Types) 5.4 2.5 2.4 1.9 2.4 2.4 2.7 3.4 2.4 3.8
Music Video/Video DVDs 0.9 0.8 1.1 0.7 0.6 1.0 1.7 1.1 0.4 0.8
DVD audio NA | NA 1.1 1.3 2.7 1.7 0.8 1.3 1.2 1.0
Digital Download NA | NA 0.2 0.5 1.3 0.9 5.7 6.7 | 11.2 | 128
SACD NA| NA| NA| NA 0.5 0.8 1.2 0.0 0.6 1.1
Vinyl LPs 0.5 0.5 0.6 0.7 0.5 0.9 0.7 0.6 0.7 1.0

AF9): RIAA(2009)
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A 1999 | 2000 | 2001 | 2002 | 2003 | 2004 | 2005 | 2006 | 2007 | 2008
Record Store 445 | 425 | 425 | 368 | 33.2 | 394 | 394 | 354 | 311 30
Other Store 383 | 40.8 | 424 | 50.7 | 52.8 | 32.0 32 | 327 | 29.7 | 284
Record Club 79| 76| 61| 40| 41 85| 85| 105 | 126 | 7.2

TV, Newspaper, Magazine, Ad 25 24 3.0

(opaer, g 20| 15| 24| 24| 24| 17| 18

Internet 2.4 3.2 2.9 3.4 5.0 8.2 8.2 9.1 | 109 | 146
Digital Download NA| NA| NA| NA| NA| NA 6 6.8 12 | 135
Concert NA| NA| NA| NA| NA 1.6 2.7 2 1.5 3

ZF24: RIAA(2009)
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1 olon ThZO92 Walmart(14%), BestBuy «°lth. UAE 2 &%+ iTunes(68%0,
Amazon(8%), 2=2}Ql WO} £+ Walmart(20%), BestBuy(16%), Amazon(10%),
Target(10%) 22 UEIFI It} iTunes’l AlI&A 02 A AujEE Zstetil Qe 7he
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Higher on chart = more female
Further to right = older H
Size of bubbles=# of users Purchased Ringtone
52
50 Ringback
Made Own Ringtone Social Networking
2
[
TEu 48 Played Games Unlimited Data Plan
7}
(55
46
Purchased Games Mobile
Media
44 Browser
Used App.
42
E-mail
40
24.0 26.0 28.0 30.0 32.0 34.0

Median Age
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AYHAQl guidiel AMEANES E88I&(F 24%. 19%, 11%)°l Hls] €55] =2 HEZO=
ADLEE B3 ghito] & EH}%_‘ Algel &8 Aol ZidiEHt 3)

3) vl= 5o 2R|AkEe] dRd

0% o 2u|AFS9] ARChE 454 olo] 33.7%2 VY
o] wlgol oF 18% FE2 Uettui, 20017} 18.4%, 3097t 1

H] 53 AFAlstal 9Tt 10
7%, 40th E¥Ho] 11.0%%!

|__|oo r|o
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(2 %)
Ad 1999 | 2000 | 2001 | 2002 | 2003 | 2004 | 2005 | 2006 | 2007 | 2008
10—14 Years 8.5 8.9 8.5 8.9 8.6 9.4 8.6 76 | 115 7.3
15—-19 Years 126 129 | 130 133 | 114 | 119 | 119 | 128 | 123 | 109
20—24 Years 126 | 125 122 | 115 10.0 9.2 | 127 9.8 | 11.3 | 10.1
25—29 Years 105 | 10.6 | 10.9 94| 109 | 100 | 121 | 127 9.2 8.3
30—34 Years 10.1 9.8 10.3 10.8 10.1 10.4 11.3 10.2 11.3 8.9
35—39 Years 10.4 10.6 10.2 9.8 11.2 10.7 8.8 10.6 11.9 9.8
40—44 Years 9.3 9.6 10.3 9.9 10.0 10.9 9.2 9.0 7.9 11.0
45 + 24.7 23.8 23.7 25.5 26.6 26.4 25.5 26.1 24.8 33.7

2} RIAA(2009)
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<E M-6> 1= 2v]A45e] A5 ot g2
(1 %)
“=d 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008
2 25.2 24.8 24.4 24.7 25.2 315 3L.5 34 32.4 31.8
/3% 10.8 12.9 11.4 13.8 13.3 13.3 13.3 11.4 10.8 10.7
2l 10.5 9.7 10.6 11.2 10.6 10.2 10.2 11 11.8 10.2
HEZF 10.8 10.7 10.5 10.7 10.4 12.5 12.5 13 11.5 11.9
iy 10.3 11.0 12.1 9.0 8.9 8.1 8.1 7.1 10.7 9.1
<l 5.1 4.8 6.7 6.7 5.8 5.3 5.3 5.5 3.9 6.5
=4 3.5 2.7 3.2 3.1 3.0 2.4 3 2.4 2.3 1.9
A= 3.0 2.9 3.4 3.2 2.9 1.8 2.9 1.8 2.6 1.1
AlgEE# 0.8 0.7 1.4 1.1 1.4 0.9 1.4 0.9 0.8 0.8
2= 0.7 0.9 0.8 0.9 1.3 1.1 1.3 1.1 0.4 0.7
FroflolA] 0.5 0.5 1.0 0.5 0.5 0.4 0.5 0.4 0.3 0.6
ojdo] 0.4 0.6 0.5 0.4 0.6 2.3 0.6 2.3 2.9 3
7|e} 9.1 8.3 7.9 8.1 7.6 8.5 7.6 8.5 7.1 9.1
1t Rap< Rap® Hip—hop 557 X3
52: R&B+= R&B, Blues, Dance,Funk, Fusion, Motown, Reggae, Soul 52 ¥
3! Religious> Christion, Gospel, Inspirational, Religious, Spiritual 5= X3}
4 Others+= Big Band, Broadway Shows, Comedy, Contemporary, Electronic, EMO, Latin, Love Songs, Mix, Mellow,
Modern, Ska, Spoken word, Standards, Swing, Top—40, Trip—hop &= X%

2} RIAA(2009)
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1 Taylor Swift Fearless Universal Music
2 Susan Boyle I Dreamed A Deream Sony Music

3 Michael Jackson Number Ones Sony Music
4 Lady Gaga The Fame Universal Music
5 Andrea Bocelli My Christmas Universal Music
6 Hannah Montana Hannah Montana Movie Sndtk Walt Disney Records
7 Black Eyed Peas The EN.D.(Energy Never Dies) Universal Music
8 Eminem Relapse Universal Music
9 Jay—2 Blueprint3 Warner Music
10 Kings of Leon Only By The Night Sony Music
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