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Image Engine Design Inc.
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FARA FA

15 West 5th Avenue Vancouver British Columbia Canada V5Y 1H4

ZARA CHEHE

+1.604.874.5634

SH|0| 2] F4

http://www.image-engine.com

CHE E-maila

film@image-engine.com

CHEZ} 0| GREG HOLMES, CEO
Ay 1995
b 1509 Ofst
SEOR U HafjAly Bl

Hannah Hughes, Public Relations: hannahh@image-engine.com

CHEAL =& FHLCt

- Robin Hackl, Visual Effects Supervisor & Partner
- Greg Herbert, CFO

ZQ9ole] - Peter Muyzers, Visual Effects Supervisor, CTO & Partner
- Shawn Walsh, Visual Effects Executive Producer & Partner
- Steve Garrad - Visual Effects Executive Producer
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(2) Method Studios Vancouver
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S|AIH Method Studios Vancouver
FARA F 50 West 2nd Ave. Vancouver, Canada V5Y 1B3

A
FAIRA CHEMSE +1.604.874.8700
ZA

x=a1:|[of Py http://www.methodstudios.com

- B T2HM 29| shauna.bryan@methodstudios.com

CHE E-mail&4& . . . .
H A - PR: Melissa Knight: melissa.knight@methodstudios.com

a2t ol Christian Kubsch, President

a4y 1998\

o249 29

- 2AOHM A gabby.gourrier@methodstudios.com
- &£ stuart.robinson@methodstudios.com

- A7t chris.webb@methodstudios.com

- CIEZ20|E: laura.hochthanner@methodstudios.com
- OfE3ME}: gabby.gourrier@methodstudios.com

- 21E: drew.jones@methodstudios.com

- AEL: simon.rosenthal@methodstudios.com

CH2L e-mailEA

- Dan Glass, Chief Creative Officer
oolo - Gabby Gourrier, Senior Vice President of Production
= - Darin Grant, Chief Technology Officer

- Patrick Davenport, Vice President of Creative Operations (LA)
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- Conceptual Design, Pre-Production Advice, On-Set Supervision 2| AH|A A&

- Matte Painting, Look-Development, Set Extension, Crowd Replication, Beauty
Work, Rig Removal, Natural Phenomena, Environments, Characters, 3D
Animation/CGI, Compositing, Finishing S & &¢lo| A|ztgnt |2
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Visual Effects Society Awards

- 201349 &1 BE Outstanding Compositing - Chevy '2012 Silverado'

- 20113 2fo|E oM &1 282 Qutstanding Visual Effects - Halo Reach 'Deliver
Hope'

AICP Awards

- 201149 VFX - Halo Reach 'Deliver Hope'

Clio Awards

- 20129 VFX =4 - Jameson 'Fire'

- 20073 VFX 24 - Adidas ‘Carry

- 20059 VFX 24 - Sears ‘Arboretum’

London International Awards

- 20129 VFX 2% - Kia 'Share Some Soul'

- 20113 VFX 24 - Halo Reach 'Deliver Hope'

3D World

- 20113 &3 2F Best use of CG - Halo Reach 'Deliver Hope'

Australian Effects and Animation Festival

- 20123 &30 ofjL|Oi[O]d - Kia 'Share Some Soul'

Hollywood Post Alliance Awards

- 20129 Compositing - Chevy '2012 Silverado'

- 2011¥ Compositing - Jameson 'Fire’

CICLOPE Awards

- 20129 2tolB8 M VFEX 24F - Halo 4 'The Commissioning'
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[0 Australian Screen Production Incentive(ASPI)
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4) "Producer Offsets o] e W& ‘CGAA=UIFTF (2013-1%) Fx
5 di&wst FoF A 9 HY I HHE71 (http://arts.gov.au/funding)

6) Significant Australian Content. ‘CGAtd= &5 (2013-1%)" p.10 FX
7 TFoA A&EH A28 (Qualifying Australian Production Expenditure). ‘CGAFA=WL53F (2013-19)" p.11 &=
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(3) PDV(Post/Digital/Visual Effects) Offset

7t =29 e

0 F 95t B TVESE Zd= A2l tigh g3 Z2 2702 ‘Office for the Arts 7} AHY S F¢
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1. Location Incentive

{Location Offset)T} -§-AFSH A1 (Location Incentivey+= 2013 3¥ 19, §5F AH7} WA Hst Z/1ESIAA
Creative Australia) 2] 4802 T JH. <{Location Offset)d} BAo|} FH x|, AZIE, AH7|ZE So] SAFS}
o 3F GA7L 27HA] S BE 9SSk QS
= F2 At
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I8 Ee TVEHR AL
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- of 2C % B3
A8 (_)APE o z|tf 13.5% &2
- 2| R|€2H A$20,000,000
AdHe 2014-2015 3AHE

¥ ZEA 1 www.arts.gov.au/film—tv/location—incentive

2. Producer Offset Loan

AE Arel HEA1-87]39] "Export Finance & Insurance Corporation (EFIC)'& &3l alle] vig Aok A|ATH
b= g3t ohdE e, TV 28z A2t dis) 38219 Als

ASPI =2 73 = ShtQl (Producer Offset) & H 5= A== (Producer Offset) A Y AL ZtFom %
7] Ag Rt o &R AZAE £ e R & (Producer Offsety & &3l A2t A4S w=tt st
g G |7A = A AlZre] AQEBR AR AFto] o] z|Eo] TAYSHE Al-oA Had AaS
n|g] Al-Fgotizt oh= Ao] 58 =54
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Cha 712t 20) 2 Lol 95X g

pasts Producer Offset2| 2t 0|4 ZU2| 90%7tA| THE0| 7t=s5tH
== 272 2[4 A$100,00000A1 ZC§ A$500,000 AfO]

% EA www.efic.gov.au/finance/Pages/Produceroffsetloan, http://arts.gov.au/funding



